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AUTONOMIE With 15 159 visitors and 15 159 ,‘( \ ‘ )\ n 585 Total exhibition area::
isj y ibi 2
585 exhibitors in 2015, visitors J ( \ ' exhibitors 35 000 m
Salons Santé Autonomie is established &N
as the French professional event dedicated
to solutions, equipment and strategies 2494 930 338
. . Agora FHF conference business meetings

for the operating and the transformation attendees attendees organized

of hospitals and retirement homes.

Why

do they attend the event?

They attend SALONS SANTE AUTONOMIE

INSTITUTIONAL HEALTHCARE INSTITUTIONS 78 hove an investment
® Ministries and governmental agencies ® Teaching hospitals ?4 project.
® Healthcare regional agencies ® Public and private hospitals

® Cooperative health association @ Clinics ?\r: |°°T|.(";g for
innovations.

e Healthcare cooperation groups m ® Public and private retirement homes ovarions

® Professional associations @ Nursing homes, Liberal cabinet 5 9% want to see

and federations ® Home care services equipment /

® National and local authorities @ Institutions for disabled persons demonstrations.
® Army Health Service

e Higher education are looking for
new suppliers.

m—
INDUSTRIAL 4 BUYERS - of the visitors
© Manufacturers N = ® Purchasing groups 92 are satisfied
© Editors / Integrators V ® Public / Private purchaser networks o by their visit.
© Service providers ® Buying association consider the event
o Distrioutors / Resellers / Wholesalers 8 ?% has fulfilled their
* Architects / Builders — expectations.

© Trade press

www.salons-sante-autonomie.com *Satisfaction survey realised on a sample of 1 100 visitors.



Healthcare professionals

ESTABLISHMENT TYPE

Hospital centre 33.3%
Retirement home 27.5*
Teaching hospital 16.2%
Clinic 8.7%
Liberal cabinet 3.5%
Facility for disabled persons 2.6*
Home cares 2.2%
Nursing home 1.7%
Cancer Centre 1.2%
Institutions for adults 1.1%
Pharmacy 0.6*
Chronic care facility 0.6*
Assisted Living Facility 0.6*
Children’s home 0.3*
ESAT 0.2*
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W4 ' AREAOF INTEREST

Equipment and Medical devices

Logistic (Laundry, Catering, Hygiene]

Building / Sustainable development

IT/Information system

Hospitality

Institutional / Consulting / Human resources

aepresenten | OP B

Logistic/Hospitality/
Catering/Laundry
4.5
Administrative/

Care/ Financial/ Legal
Rehabilitation/
Rehab Purchasing/
P Supply
@ ‘ Information
Executive system
management
60.8%
54.3%
50.7*
40.5%
39.5%
35.5"



Industrial 26*

T/
Information System

TYPE BUSINESS Building/ Medical
22.3% SECTOR TO P 3 dséufétﬁ';%g'ﬁt D,:Vil?ces

Services supplier

Manufacturer/ Producer 20.6* \\ a a
: o . o
Consulting/ Engineering / Outsourcing 16.8 AREA OF INTEREST
Distributor 14.4*
Designer 10.1% IT/ Information system 45.4%
Editor 7.1% Equipment and Medical devices 43.9%
App developer 4.0% Building / Sustainable development 36.4"
. Institutional / Consulting / Human resources 34.8%
Integrator 3.5% o i
Logistic (Laundry, Catering, Hygiene) 22.5%
Wholesaler 1.2% o o
Hospitality 19.5%
° o o,
Institutional 14*
TYPE
Professional Association / Federation 30.3* AREA OF INTEREST
Public administration 29.3%
Institutional / Consulting / Human resources 68"
Health agency 11.8*
) o IT/ Information system 47%
Education/Training 7.8% - - :
o ' Equipment and Medical devices 46*
Territorial / Local authority 5.4% e .
o _ Building / Sustainable development 38%
Association of patients 5.1% — 5
Logistic (Laundry, Catering, Hygiene] 30*
NGO 3.8% o .
Hospitality 23*
Home cares 3.5%
Research centre 2.5%

Army/Defence 0.5%
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B79E) BUSINESS MEETINGS

)

Service of business meetings between
exhibitors and project holders.

=» 338 business meetings organized.

=» An average of 5 business meetings /
exhibitor.

MARKETING

Marketing and e-Marketing campaigns
on a fargeted audience.

=» Newsletters: 580 000 mailings.
=» Invitation cards: 180 000 mailings.

MOBILE APP

= 1 059 downloads.
=> 11 823 uses.

THEMATIC TRAILS

=» 5 guided visits.
=» 120 affendees.

PRESS RELATION
CAMPAIGN

Partnerships with the professional
press.

RP agency af disposal of exhibitors.

SOCIAL NETWORKS

=» Twitter: 2 887 followers.
=» Linked’In: 1 000 followers.
=> Facebook: 519 fans.

WEB SITE
=» 235 314 visitors in may 2015.

YOUTUBE CHANNEL

Discover the full content of the
event online (conferences, agora,
efc.).

www.salons-sante-autonomie.com
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24-26
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Aube JEANBART Sandrine MONEGER
PARIS EXPO - PORTE DE VERSAILLES Event Director CustomerSupport
www.salons-sante-autonomie.com aube.jeanbart@pgpromotion. fr sandrine.moneger@pgpromotion.fr
Tel: +33(0)173287208 Tel: +33(0)173287202

Mob: +33 (0)6 19 22 77 91
Elisabeth LACOSTE-MBAYE

Romain SEMPTEY Marketing Director
SG/ES_DIF ector _ elisabeth.lacoste@ pgpromotion.fr
romain.semptey@pgpromotion. fr Tel: +33(0)173287213
Tel: +33(0)173287215 Mob: +33 (0)6 18 88 05 42
Molb: +33 (0)6 26 60 23 33

Coralie BOUILLOT
Marc LACOUQUE Communication Manager
Sales Manager coralie.bouillot@pgpromotion.fr
marc.lacouque@pgpromotion.fr Tel:  +33(0)1 73287228
Tel:  +33 (0)6 26 65 39 20 Mob: +33 (0)6 23 17 71 41
Philippine MAYER Emmanuelle DARSONVAL
Sales Manager Project Manager
philippine.mayer@pgpromotion.fr

emmanuelle.darsonval@pgpromotion.fr

Tel:  +33(0)1 73287223 Tel: +33(0)173287218
Mob: +33 (0)6 28 63 38 69
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